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Safe Harbor Provisions

This presentation contains forward -looking statements within the
meaning of the Securities Litigation Reform Act of 1995 that are
based on current expectations, estimates and projections about the
Company's business, management's beliefs, and assumptions made
by management.

These statements are not guarantees of future performance and
Involve certain risks, uncertainties and assumptions that are difficult
to predict. Therefore, actual outcomes and results may differ
materially from what is expressed in such forward -looking
statements.

These statements speak only as of today and the company
undertakes no obligation to update any such statements to reflect
events or circumstances occurring after today.
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Planar at a Glance

- Public Company

v Founded in 1983, I.P.O. in 1993 Nasdaq: PLNR
v Fiscal 2009 Sales of $175M (Period ending September 2009)
v Headquarters - Beaverton, OR

v International Operations in Finland, France, Italy, China and Taiwan

- Expertise in customizing a variety of display products for
various customer applications
- Improving Business Conditions
v Increasing levels of cash ($34M at 12/25/2009) and no debt

v Revenue growth year over year expected in 2010, beginning in fiscal Q2
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Planar Business Focus

Specialized flat panel, projection display products and system
solutions tailored to the needs of specific vertical markets

Vertical Markets Addressed :

Custom & Embedded: Typically custom designed solutions meeting

challenging performance criteria across multiple
end markets

Video Wall: Video processing and video wall displays to
meet any control room and large format digital
signage need

High End Home: Highest performance Home Theater products
marketed under the Runco brand

IT: Displays and projectors used by business
professionals
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Vertical Markets Addressed

High End
Home

$54.7M
Custom &
Embedded

Custom &
Embedded
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http://www.planarembedded.com/applications/handheld/

Custom & Embedded
Fiscal 2009 Revenue: $54.7M

- Leverages historical core competency in EL
Technology (Fabin Finland)

- Offerings include customized EL and AMLCD panels

- Focused on applications where usage conditions are
very demanding:

v Rugged, temperature tolerance, shake/shock, 3D, etc.

- Applications in Transportation, Military, Medical,
Retalil, etc.

- Emerging opportunities in custom, small format digital
sighage
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Video Wall
Fiscal 2009 Revenue: $43.9M

- Acquired Clarity Visual Systems, Sept. 2006

v Products focused on tiled rear projection display cubes and
video distribution hardware and software

- Traditional addressed market + Command/Control
« Future Revenue Growth to be derived from:

v Market share gains through product differentiation
(LED/LCD)

v Geographic expansion in emerging markets with growing
infrastructure spending

Y Emerglng opportunlty for large format Dlgltal Slgnage
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