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Safe Harbor Provisions

This presentation contains forward-looking statements within the 
meaning of the Securities Litigation Reform Act of 1995 that are 
based on current expectations, estimates and projections about the 
Company's business, management's beliefs, and assumptions made 
by management. 

These statements are not guarantees of future performance and 
involve certain risks, uncertainties and assumptions that are difficult 
to predict. Therefore, actual outcomes and results may differ 
materially from what is expressed in such forward-looking 
statements.

These statements speak only as of today and the company 
undertakes no obligation to update any such statements to reflect 
events or circumstances occurring after today.
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Planar at a Glance

Public Company

V Founded in 1983, I.P.O. in 1993 - Nasdaq: PLNR

V Fiscal 2010 Sales of $176M (Period ending September 2010)

V Headquarters - Beaverton, OR

V International Operations in Finland, France, Italy, China and Taiwan

Expertise in customizing a variety of display products for 
various customer applications

Solid Balance Sheet

V Almost $32M in cash and no debt (at 9/24/10)

V More than $57M in working capital (at 9/24/10)



Specialized flat panel, projection display products and system 
solutions tailored to the needs of specific vertical markets

Vertical Markets Addressed:

Custom & Embedded: Typically custom designed solutions meeting 
challenging performance criteria across multiple 
end markets

Video Wall: Video processing and video wall displays to 
meet any control room and large format digital 
signage need

High End Home: Highest performance Home Theater products 
marketed under the Runco brand

IT: Displays and projectors used by business 
professionals
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Planar Business Focus
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Vertical Markets Addressed
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Custom & Embedded
Leverages historical core competency in EL 
Technology (Fab in Finland)

Offerings include customized EL and AMLCD panels

Focused on applications where usage conditions are 
very demanding:

V Rugged, temperature tolerance, shake/shock, 3D, etc.

Applications in Transportation, Military, Medical, 
Retail, etc.

Emerging opportunities in custom, small format digital 
signage

http://www.planarembedded.com/applications/handheld/
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Acquired Clarity Visual Systems, Sept. 2006

V Products focused on tiled rear projection display cubes and 
video distribution hardware and software

Traditional addressed market ɬCommand/Control

Future Revenue Growth to be derived from:

V Market share gains through product differentiation 
(LED/LCD)

V Geographic expansion in emerging markets with growing 
infrastructure spending

V Emerging opportunity for large format Digital Signage 
ÛÏÙÖÜÎÏɯÛÐÓÌËɯÚÜ×ÌÙɯÕÈÙÙÖÞɯÉÌáÌÓɯ+"#ɀÚ

Video Wall
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Acquired Runco International, May 2007

#1 Brand in high-end, luxury home video products

Leverages established premium dealer channel

High End Home
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Virtual business model
V Strong supply chain, logistics and distribution partners

V Ability to leverage into other product lines

Current revenue base is primarily PC Monitors

Selling increasing percentage of higher margin products 
through established pipeline             
V Touch and Widescreen Monitors, Projection Equipment, etc.

IT
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Financial Results ɬRevenue

Q111 Guidance: Revenue between $40M and $42M
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Financial Results ɬNon-GAAP EPS

Q111 Guidance: Loss between $0.04 to $0.06
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Net Cash Balance Trend
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Key Financial Metrics
as of 9/24/10

Cash: $31.7M, no debt

Working Capital: $57.1M

Tangible Book Value per share: $3.20

Net Worth: $62.1M

Current Ratio: 2.5

DSO: 51 days



Fiscal 2009/2010 Accomplishments - Summary
Fiscal 2009 was a year of focusing on Stability:

Å Cash generation to provide stability and flexibility in the face of a 
turbulent economic environment

ü Significant improvement in Balance Sheet compared with prior year

Å Operating expense reductions to deal with the reality of lower 
revenue levels due to economic situation 

ü Reduced expenses by $16.7M or 26% vs. fiscal 2008

Fiscal 2010 was a year of focusing on Balance:

Å Continuing to make selective investments that can produce growth 
once the economy stabilizes

ü Various growth opportunities

Å Maintaining steady P&L performance and adding to the cash 
balance

ü Non-GAAP EBITDA of ~$1M and $1M of additional cash on hand at year end
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+ÖÖÒÐÕÎɯ%ÖÙÞÈÙËȱȭ

Our focus is now on growing revenues by leveraging our strong 
position in mature markets and pursuing growth markets

Opportunistically grow market share in selected markets and geographies 
(New products and Sales and Marketing resources)

Drive new R&D and Sales and Marketing efforts to capitalize on emerging 
technology developments

V +$#ɀÚȮɯÌÛÊȭȮɯÙÌ×ÓÈÊÐÕÎɯÛÙÈËÐÛÐÖÕÈÓɯÓÐÎÏÛɯÚÖÜÙÊÌÚ

V 2Ü×ÌÙɯ-ÈÙÙÖÞɯ!ÌáÌÓɯ+"#ɀÚ

V Stereo (3D)

V Other 

Apply additional resources focused on emerging growth in Digital Signage 
marketplace
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Retail Digital Signage Market

Fast growing market:

V CAGR 22.9% - 2008 to 20131

Market drivers for growth:

V Retailers desire to:

o Increase revenue per                                                                                
transaction

o Increase productivity

V Higher costs and slower payback of television and print media alternatives

V Increasing need for targeted marketing and direct advertising at point of sale

V Ability to change content real-time, to multiple placements, to match the 
dynamic needs of the retailer

1Source: iSuppi 6/2/09 press release Changing Retailer Needs Spur Tripling of Retail Digital Signage Market
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Digital Signage
Where does Planar play?

Confidential  |  © 2011 Planar Systems, Inc.  |  Slide 17

Indoor and ruggedized outdoor 
solutions

Interactive touch screen displays and 
integration

Typically involve customization

Sizes for almost every application 
ÍÙÖÔɯƗƖɂɯÛÖɯÝÌÙàɯÓÈÙÎÌɯÞÈÓÓÚɯÖÍɯÝÐËÌÖ
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Larger Format Digital Signage ɬVideo Walls

'ÐÚÛÖÙÐÊÈÓÓàȮɯÚÈÓÌÚɯÏÈÝÌɯÉÌÌÕɯÍÙÖÔɯÙÌÈÙɯ×ÙÖÑÌÊÛÐÖÕɯɁÊÜÉÌÚɂɯÛÐÓÌËɯÛÖÎÌÛÏÌÙɯ
via video processing to create seamless video walls

-ÌÞɯ+"#ɯɁÚÜ×ÌÙɯÕÈÙÙÖÞɯÉÌáÌÓɂɯÛÌÊÏÕÖÓÖÎàɯÌÕÈÉÓÌÚɯÝÐËÌÖɯÞÈÓÓÚɯÛÏÈÛɯ
do not require the depth needed for rear projection cubes

LCD Video walls are opening up new applications beyond Command 
and Control (Retail, Airport, Sports Arenas, etc.)

Rear Projections Cubes LCD Panels



Á Minimal installation space (~4ɂɯÖÙɯÓÌÚÚȺ

Á Narrow-bezel LCD panels

Á4ÕÐØÜÌɯ$ÈÚà ßÐÚɚɯÔÖÜÕÛÐÕÎ

Á Unique, centralized, outboard video 
processing and electronics

Á Simplified configuration and 
management software

Larger Format Digital Signage
Tiled LCD Video Walls
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/ÓÈÕÈÙɀÚNew LCD Video Wall Advantages:
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Smaller Format Digital Signage
Customized Signage/Kiosks

As the range of LCD signage and kiosk applications 
grow, new challenges/opportunities arise:

V Outdoor (temp/sunlight/environment/etc.)

V Custom (form factor/unique customer experience/high 
bright/etc.)

When the difficulty/customization increases, 
customers turn to Planar
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Planar - Digital Signage Revenue

FY09 FY10

Revenue $17.7M $30.4M

% of Total Sales 7% 18%

Digital Signage revenue is expected to:

ÁGrow 20+% in FY11

ÁRepresent an increasing percentage of the mix of total sales

*Digital Signage includes custom signage/kiosk customers, matrix, and m-series panels
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Summary

Solid balance sheet

ÁAlmost $32M in cash and no debt as of September 24, 2010

Specialty display focus with new emerging growth 
opportunities in digital signage applications

ÁCustom Signage

ÁLarge Format Indoor Signage
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